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Sytuacja w lzraelu - 2024

(J Wewnetrzna sytuacja polityczna — zawirowania geopolityczne po ataku na
Izrael w 2023 roku.

] Poprawa bezpieczenstwa pod koniec roku 2024
(J Odbudowa gospodarki i przemystu turystycznego
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Sytuacja w lzraelu —2024
- gospodarka

Izrael wciaz prowadzi wojne i potrzebuje pieniedzy, by jg sfinansowac — recovery
day

Wozrost sktadek na ubezpieczenie spoteczne i podatek dochodowy

Wzrost PKB w Ill kwartale roku 2024

Bezrobocie pozostato na historycznie niskim poziomie 2,5%

Nie wszyscy mieszkancy powrdcili do swoich domow

Wedtug magazynu ,,The Economist” Izrael zajmuje 6 pozycje wsrod gospodarek
odnoszacych najwieksze sukcesy.



Najbardziej szczesliwe kraje swiata

The World Happiness Report 2024

1. Finlandia 6. Costa Rica 11. Australia 16. Litwa

2. Dania 7. Norwegia 12. N.Zelandia 17. Austria
3. Islandia 8. lzrael 13. Szwajcaria 18. Kanada
4. Szwecja 9. Luksemburg 14. Belgia 19. Stowenia

5. Holandia 10. Meksyk 15. Irlandia 20. Czechy



Sytuacja w lzraelu- 2024
- turystyka wyjazdowa

Miesiac # wyjazdy Izraelczykow # wyjazdy Izraelczykow

przed wojna (samolot)

od wojny(samolot)

Pazdziernik (2022) 681K

Listopad (2022) 703K (2023) 138K
Grudzien (2022) 703K (2023) 219K
Styczen (2023) 576 k (2024) 251 k
Luty (2023) 528 k (2024) 306 k
Marzec (2023) 692 k (2024) 394 k
Kwiecier (2023) 735 k (2024) 542 k
Maj (2023) 689 k (2024) 513 k
Czerwiec (2023) 864 k (2024) 656 k
Lipiec (2023) (2024) 853 k
Sierpien (2023) (2024) 709 k
Wrzesient (2023) (2024) 690 k
Pazdziernik (2023) 403k (2024) 464 k
listopad (2023) 149k (2024) 430 k
Styczen-list. (2023) 7.8 M (2024) 5.8 M

Dane: Israel Central Bureau of Statistics (CBS)



BEN GURION AIRPORT (TLV)
Passenger Traffic

-34.19%
2023 2024

21,091,751 13,879,490



BEN GURION AIRPORT (TLV)
POLAND Passenger Traffic

-30.10%
2023 2024

520,907 363,766

*
The war began on October 7 *Most of 2024 - El Al was the sole

* There were no flights connection to Poland operator.



BEN GURION AIRPORT (TLV)
POLAND Passenger Traffic

152.80%
2024 2025

59,668 150,845

*Passenger traffic accumulates until March.
Year to year.



Sytuacja w lzraelu- 2024
- turystyka wyjazdowa

Kierunki ze zwiekszonym ruchem turystycznym: Kierunki ze zmniejszonym ruchem turystycznym:
* Grecja: +0.2% * USA:-36%

* Cypr: +6% * Francja: -31%

* Gruzja: +30% *  Wiochy: -46%

e Czechy: +47% e ZEA:-31%

* Tajlandia: +24% e UK:-51%

e (Czarnogora: +38% * Niemcy: -43%

* Motdawia: +21% * Hiszpania: -38%

* Etiopia: +21% * Rumunia: -27%

Dane wedtug raportu lotniska Ben Gurion



Linia EL AL — najwiekszy beneficjent

* Wzrost zyskéw o 258% (Q3)

* Przychody z tytutu zrealizowanych potaczen -
miliard USD

e Czysty zysk - 187 milionow USD (Q3)

* Obtozenie miejsc w samolotach - 93,8%



ISRAEL-Poland Flight Connections 2024
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Nowa mapa podroézy dla lzraelczykow
- cO jest najwazniejsze?

Bezpieczenstwo

Pozytywne nastawienie do lzraelczykow
Odejscie od przedwojennych destynacji, ktore sg postrzegane jako antyizraelskie.
Wiez emocjonalna

Podroze lecznicze, wellness i inspirujgce
Czas dla rodziny

Outdoor & Soft Adventure

yucieczka od wszystkiego”

Stosunek jakosci do ceny

Bezposrednie loty

Krotkie loty i wypady

Rezerwacje last minute



Najwazniejsze dziatania ZOPOT
Tel Awiw 2024

(] Badania marketingowe dotyczgce sposobu podrézowania lzraelczykéw i ich
postrzegania Polski jako atrakcyjnej destynacji turystyczne;j

1 Organizacja podrézy prasowych i influencerskich
 Organizacja kampanii promocyjnych

(J Nawigzywanie wspotpracy z tour operatorami izraelskimi / organizacja spotkan B2B
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Israeli Tourism to Poland

Survey Results

December 2024
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Where are the Israelis Going?
Travel Patterns in Past and Future

14



your most recent vacation outside of Israel?

When did you travel outside of the country for vacation purposes

100%-
86% (663)
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&J 25% A

9% (70)
0%+

In the paét 2 years 3-4 yeérs ago 5-6 yeérs ago

n=772

Whole Sample
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IIowing regions have you visited in the past 6 years

Which of the following regions have you visited in the past 6 years
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25%1
] 23% (179)
) -
(5% 32))
0%- I e
Europe Middle East North America Asia Central or Africa Australia or
South America Oceania

It was possible to choose more than one answer; therefore, the total percentage may exceed one hundred
n=772

Whole Sample
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Respondent rate [%]

0% A

'Ilowing regions do you plan or consider visiting in a,_
NO years "

Which of the following regions do you plan or consider visiting in the next two years

76% (590)

Europe North America Asia Central or Middle East Africa Australia or
South America Oceania

It was possible to choose more than one answer; therefore, the total percentage may exceed one hundred
n=772

Whole Sample
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100%-

Respondent rate [%]

0%+

you travel abroad to Europe

How often do you travel abroad to Europe

75% A

50% A

25% 1

51% (258)

Once a Less then 2-3 times More than
year once a per year 3 times
year per year
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oland in the past 6 years

Did you visit Poland in the past 6 years
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i

'oIIowing European countries did you visit in the past

Which of the following European countries did you visit in the past 6 years

21% (161) j (509 (155)
18% (141) jy 179 (135)} [17% (133)
14% (107) ‘ 13% (104) | 13% (104)

It was possible to choose more than one answer; therefore, the total percentage may exceed one hundred
n=772

0
40% 38% (296)

31% (236)

30%-+

20% -

Respondent rate [%]
o
X

0,
13% (100) 12% (90)

0% 1

Hungary
Spain

Greece
Italy
United
Kingdom
Germany
France
Czech
Republic
Austria
Romania
Netherlands-
Poland
Slovakia

Whole Sample
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What were the main purposes of your visits

Slovakia France Greece Netherlandd Hungary Czech Other Austria Spain Germany | Romania Poland Italy England

5% 4% 2% 5% 3% 2% 1% 5% 3% 7% 5% 4% 2% 5% business
10% 10% 8% 7% 10% 10% 10% 16% 8% 13% 10% 33% 14% 16% cultural
0% 8% 4% 3% 9% 7% 6% 9% 5% 7% 4% 22% 10% 11% historical
15% 16% 17% 23% 17% 21% 11% 14% 25% 17% 28% 18% 19% 23% shopping
90% 82% 95% 86% 92% 90% 87% 88% 88% 81% 86% 55% 94% 87% vacation
0% 8% 1% 9% 4% 3% 13% 3% 7% 13% 12% 7% 7% 19% visiting
0% 2% 2% 2% 1% 3% 9% 3% 3% 3% 1% 7% 1% 1% other
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It was possible to choose more than one answer; therefore, the total percentage may exceed one hundred

Poland is currently characterized by more historical and cultural interest
compared to other countries.




a trip to Europe, what are the typical activities you

When planning a trip to Europe, what are the typical activities you engage in

68% (345)
§ 60% -
=
g
o 40%
c
]
o)
c
S 20%-
w0
:
e
0% -
Shopping Sightseeing Visiting Enjoying Outdoor Relaxing Attending Visiting Business
and museums local adventures at the events or Family or or
exploring and cuisine beach or festivals Friends work-related
new cities cultural resort activities
sites

It was possible to choose more than one answer, hence the sum of the percentages may be higher than one hundred
n=506
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e top factors you consider when selecting a European
to travel

What are the top factors you consider when selecting a European country to travel

X 60%-
g
©
. %
2 40%
]
o)
]
o/,
2 20% _
o2
0% -
Cost of Attractions Safety and Weather/Climate Recommendations Proximity/short Cultural
travel and security from flight or
(flights, activities friends/family duration historical
accommodations) significance

It was possible to choose more than one answer, hence the sum of the percentages may be higher than one hundred
n=506
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How would you describe your level of familiarity with the following
tourist destinations

How would you describe your level of familiarity
with the following tourist destinations

1009% - 17% (88) 7% (36) 12% (62) 9% (44)
19% (96) 27% (138)
>3 118)
—_ 23% (114)
X 0
@) -
o 75% value
(]
"(-'U' | have not been there and know almost nothing or nothing at all about the country
—
— 0% | have not been there and do not know much about the country
cC 5 e
% ° . | have not been there, but | know quite a lot about the country
g . | have been there once or twice
% . | have been there many times
o 25%-+
a'd
0%+
Czech Germany Hungary Poland

24 %‘@fi\ e il SARID [49% have been to Poland at least once
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be interested in going on a tourist or leisure trip to Polan

This question appeared as a screening question.
Respondents who checked “Not interested at all”, or “Rather not interested” were disqualified from the survey.

Would you be interested in going on a tourist or leisure frip to Poland

100%+

75%-

50%

Respondent rate [%]

25%-

0%

_

25

Not interested at all Rather not interested Difficult to seiyfil depends Rather interested Very interested
n772 Whole Sample
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Would you be interested in going on a leisure trip to the following destinations
(Screened to respondents who do not reject Poland as a destination)

Respondent rate [%]

26

Would you be interested in going on a tourist or

leisure trip to the following destinations

100%+

75% A

50% -

25% A

0% -

8% (43

0,
8% (42 7A) (35

8% (39

Tolskal

Czech
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Germany Hungary

Poland

value2
Not interested at all
Rather not interested
. Difficult to say/it depends
. Rather interested
. Very interested

I' SARID [The least popular destination is Poland, 52% are rather or very interested
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e the main barriers you perceive in considering Polandasa
destination

What are the main barriers you perceive in considering Poland as a travel destination

30%- 32% 161
-
&
v
3
© 20%
o
s
c
o 10%
S
Q
o
0% A
Language Perceived Limited Concerns Negative Travel Negative
barriers lack of knowledge about media costs impressions
attractions about the safety portrayal (flights, from
or country accommodations) family and
activities friends

It was possible to choose more than one answer, hence the sum of the percentages may be higher than one hundred
n=506

27 R e [*SARID

= ORGANISATION TRUSTED INSIGHTS. PROVEN RESULTS.




e of 1 to 5, how significant do you think these barriers are'l
g your decision to visit Poland |

On a scale of 1 to 5, how significant do you think these barriers are in affecting your decision to visit Poland

100%
o 75%
e
®
& 50%-
2
S
[0}
E 25%]
o
e
0%
Not signifi'cant at all Slightly s'ignificant Moderately' significant Very siénificant Extremely'significant
n=506
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Opinions on different destinations

29

Poland Czech Hungary Germany
_ Delicious Local Food
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It was possible to choose more than one answer; therefore, the total percentage may exceed one hundred

||| SARID [ Poland is dominant in being described as “Positively Surprising”
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"; strengths as a tourist destination

What do you consider as the biggest strengths of Poland as a tourist destination

60%

40%

20% -

Respondent rate [%]

0% A

63% (321)

42% (210)

30% (151)
24% (121)
19% (95) 18% (93) 18% (93)

30 1%“(3&\ I"SARID

Affordable Rich Diverse Hospitality Good Friendly Unique
travel cultural attractions (hotels, transportation locals cuisine
costs and (e.q., service) infrastructure

historical cities,
heritage nature)

It was possible to choose more than one answer, hence the sum of the percentages may be higher than one hundred
n=506
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of trip would you consider Poland as a destination for

Which type of trip would you consider Poland as a destination for

=
o 40%-+
3
©
| -
3
C
)
©
S 20%-
o
w0
&
_ _-7% (33) *-6% (32)
0%+
Shopping and Family vacation None of the above Special occasion other
entertainment (e.g., Bar-Mitzvah)
getaway

It was possible to choose more than one answer; therefore, the total percentage may exceed one hundred
n=506
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els do you primarily use to research travel destinations

Which channels do you primarily use to research travel destinations

]

o
o
N

40%

20% -

Respondent rate [%

0% A

62% (312)

_58% (296)
55% (276)
43% (218)
28% (140)
12% (62)
0,
5% (27) 2% (10)

Social
media
platforms
(e.g.,
Instagram,
Facebook,
TikTok)

Word of Online Travel YouTube Travel Television Radio
mouth travel apps travel agencies advertisements advertisements
(friends, blogs or (e.q., videos or
family) websites Booking.com, consultants

Airbnb)

It was possible to choose more than one answer, hence the sum of the percentages may be higher than one hundred
n=506
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platforms do you find most useful for travel

Which social media platforms do you find most useful for travel inspiration

(70% (354) |
60% -
<
> (52% (262))
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c
S
c 28% (140)
o
S
n 20%
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o
(6% (30) ] *6% (29
0%+

Facebook Instagram TikTok Pinterest TW|tter

It was possible to choose more than one answer, hence the sum of the percentages may be higher than one hundred
n=506
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icaIIy plan your trips to Europe?

How do you usually organize your trips to Europe

100%-+
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‘0 75%-
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Indepehdently Packa(_';e tour Online Travel Groub tour other
(e.q., (flights, agency (e.qg., with a guide
self-booked hotels, and booking.com,
flights, activities Expedia)
accommodations) booked
together)
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/pical length of stay when traveling to a European

What is your typical length of stay when traveling to a European country

100% A
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1-3 ('Jlays 4-7 blays 1-2 weeks More than other
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getaway)
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dvance do you typically book travel to Europe

How far in advance do you typically book travel to Europe
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More than l1to?2 3to4 l1to?2 Less than | do not
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 to visit Poland in the next two years, how would you
ile in Poland

If you were to visit Poland in the next two years, how would you travel while in Poland
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0 25%
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Car rental Don’t know Internal transportation (rail, buses, flights) other
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nnir a visit to Poland, what would influence your selectio
0 visit \

When planning a visit to Poland, what would influence your selection of sites to visit

100%+
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Accessi'bility of Attractiveness of other
sites (e.qg., direct sites (even if they
connection) are harder to reach)

n=506

B

— @/‘/\ POLISH I
SARID
38 Plea il
= ORGANISATION TRUSTED INSIGHTS. PROVEN RESULTS.




to Poland, would you combine it with other

When traveling to Poland, would you combine it with other destinations
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f 1 to 5, how would you rate Poland’s overall appeal
stination

On a scale of 1 to 5, how would you rate Poland’s overall appeal as a tourist destination
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Sesja fotograficzna w Pomorskim i dziatania promocyjne z wykorzystaniem
materiatu video i fotograficznego

icial ilanditis
\

olill11X11
. llrif qamin

A /
s /
/
N
, - "
. .
- ‘ 'y |
/ . r ¥ N ST
‘, A \ [\
A
A R
2 . ; L
= - 2 |
. W
N ]
rﬂ;’- | W4
4

| © SOPOT, POLAND

/-
/'

7! 191 007 {300 TTWIOA {30 WA

© GDANSK, POLAND (s %

(7191 037 300 NATWINA YA WA

5

([¥7192 037 7300 AW ¥R AWA
OV

X7

AN




Podréze prasowe i influencerskie
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Sesja fotograficzna w Pomorskim i dziatania promocyjne z wykorzystaniem
materiatu video i fotograficznego — kampania w przestrzeni miejskiej Tel Awiwu
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Kampania zima w Polsce
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Kampania Polski w na ekranach cyfrowych umieszczonych

najwazniejszych punktach Tel Awiwu







Sesja fotograficzna w Pomorskim i dziatania promocyjne z wykorzystaniem
materiatu video i fotograficznego — promocja kulinarna
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Kampania influencerska zapraszajaca do Polski
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Dziatania ZOPOT Tel Awiw w
roku 2025

Wspotpraca z influencerami - podroze influencerskie (Warszawa, £odz,
Podlasie, Slask, Dolny Slask, Matopolska)

Wspotpraca z tour operatorami — szkolenia i podroze poznawcze
Kampanie internetowe, reklama w przestrzeni miejskiej
Promocja kulinarna Polski

Szkolenia dla agentow turystycznych, wspotpraca ze szkotami
turystycznymi



Dziatania ZOPOT Tel Awiw w
roku 2025

Cele
- Zmiana postrzegania wspotczesnej Polski
d Budowanie pozytywnych emocji zwigzanych z Polska

EI Zbudowanie spotecznosci ,Friends of Poland”



Dziatania ZOPOT Tel Awiw w
roku 2025

Najwazniejsze segmenty:
d Rodziny

d Pokolenie Xi Y
Istothe segmenty:

d Seniorzy (segment istotny, ale istnieje duze negatywnych konotacji z
Polska w tej grupie spotecznej)

d Gorna potka



Dziatania ZOPOT Tel Awiw w
roku 2025

Instytucje, z ktérymi bedziemy wspoétpracowaé/wspierac:

J

U O O

Ambasada RP w Tel Awiwie
Instytut Polski w Tel Awiwie
Szkoty turystyczne ksztatcace kadry

Stowarzyszenia Polsko-lzraelskie oraz te dziatajgce w obszarze turystyki



Zapraszam do wspotpracy !
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